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Breakthrough Marketing

According to Adweek, your customers spend two hours every  TO MAKE IT EASY FOR YOU TO WIN, WE:

day on social media. . . ,
develop a unique strategy specific to your company’s

That’s why more and more fuel companies are leveraging brand and personality.

social media to elevate their brand presence, attract new
post on a regular basis — 5 times per week — to create a

robust social presence.

business, generate glowing reviews and increase retention.
But there’s a big difference between simply having a

Facebook page and using it effectively to grow your business. use proprietary techniques to increase the reach of your

WARM THOUGHTS’ SOCIAL MEDIA page.
PROGRAM IS THE UNDISPUTED monitor your on-line reputation and work with you to
CHAMPION. solve problems quickly.

Our team manages Facebook initiatives for more than 60 fuel . .
provide monthly Insights Reports to measure progress

companies, with over 250,000 ‘likes.” No one comes close to . N
against objectives.

our experience or results. We understand how to use social
media to engage your market and manage your reputation, help you take advantage of Facebook’s sophisticated
and have tons of success stories. advertising platform to maximize your results.
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We loved this beautiful phote! Thank you Tim Tillson Got Your Pics
Photography.

Murray-Heutz Oil and Propane

@ Bottini Fuel added 3 new photos.
Feb 19 at 10:00am - @

Jun 21 at 1:59pm - @

Super excited to be 100.7 WHUD's office of the
week! Our ladies and gents in our Wappingers
Falls Customer Service Department enjoyed
some well deserved lunch today. “

A look into one of our deliveries last week! A
must-read for your Monday morning....

Gilman Dube stood in his front doorway early
Wednesday, his face revealing a look of utter
surprise.

He knew he had not ordered heating oil, but the
familiar faces of his oil delivery men were at
his door. One of the delivery men was holding

flowers and a box of ...
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