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Lessons from the Breakthrough Groups™
Marketing Tactics That Work




Breakthrough Group™ Benchmarking
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What Also Informs My Advice

Our experience with hundreds
of leading oil, propane, and
HVAC companies in 34 states
across the country over the last
25 years
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Our Proprietary Market Research

’ : yﬁr -

2015 Oilheat
Consumer
Research Study
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Presented to the
SNEEC
September 20, 2015
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What Informs My Advice
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3 Core Elements to Any Smart Plan

Tactics
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Goals are
Qualitative, Quantitative, and Time Sensitive

Plan Approach #1 Plan Approach #1

|dentify goals and work backwards  Look where you are and build up

Warm -\
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Having Goals Requires Tracking

**Quality of customers
New CU§t0m2f5 by — auto, service plan,
projecte -bi
S budget, autopay, e-bill,
g yp company owned tank,
etc.

Equipment sales, service
plans, billable service
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Building Your Budget and Plan

Set Your Priorities Estimate Their

And Cost
Total Marketing And

Budget S Amount Timeframes
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Ratios for Advertising Spend

Benchmarking with 60 fuel companies — However it depends on your goals

@a®
A

Marketing S per
Active Customer 530 525 $28

Marketing S As A

(o) (0) (o)
% of Gross Profit 4.8% 3.9% 4.8%
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Tactics- Marketing Mix

Benchmarking of 60 Companies

Internet and Social EEYEL 24% 22%
Marketing Personnel [REA) 23% 24%
Direct Mail to Prospects 9% 11% 5%
Radio 7% 10% 9%
Customer Communications 6% 9% 6%
Yellow Pages 5% 6% 1%
Print Advertising 4% 6% 4%
Donations/Sponsorships 4% 3% 5%
Guerilla Marketing 3% 3% 5%
@nIgl 3% 2% 4%
Logos, Signage, Vehicle Wraps 3% 2% 5%
Television 1% 2% 10%
Trade Shows 1% 1% 1%
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Getting The Tactics Right



Brandilicious

Make yourselves look
yummy to your target
customers, and find lots
of ways to reinforce it.

WARMA BREAKTHROUGH MARKETING™
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Brand Strategy

The purpose of branding is to differentiate your company in the
marketplace and to get customers to identify it as different, better, and

special so they feel they have good reasons to buy from you at the
prices you want to charge.

Start by asking: What do we want people to think about us?
Then figure out all the ways to get that message across.

Warm A\ =
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What Matters Most

Dependability Easy/Convenient Reasonable prices

What is overated?
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Two Examples of Companies We’ve Worked
with to Make Their Brands More Meaningful



1Mo us: (% | Eaean s | caLLUS: &
VoﬂComnﬁrﬂ"
(207) 782-3171

' Mumar W= Q- G, (M LR, | OIL

COMPANY INC

Home
News - Information

3 [ wrarincou | ZERVICE &
| , —— —
L = . 1 . b < Fuel Ol
For over hatt 8 Cortury. Fiosoer O Company has provioed rexteg an3 cooingta 9 « Price Protection
“ - y ] | * Prompt Pricng
Service

o cantysl Massacrusents, 158y, 18 Tl 266 COMORY <88 sugcly o yonr ta
comtort peecs
Piorwer G divers haating of and ot fuels, secvices, a For over 80 years, Murray Oll & Propane has been
ropar g SRS O hewing ecuprar, ok candicomn, ! .
e, 1 s ey AL meet the energy needs of our customers. we call i o X e Products
“COMFORT YOU CAN COUNT ON™ - - « Service Plans
- = « Service Dept.

D0ranRa Weh 04t MO0 TNt ) CRME, *Your Sarfont ‘
OFFERING A FULL LINE OF: >
- FAQ

comeates
Dont just i Our werd for It A5k ¥ y NTACT PIONEE
pe e P som. 78222 o0 £ —
parformarce FUEL OlL X-1 KEROSENE e
i ol v own ON AND OFF-ROAD DIESEL
o pi e i st
GASOLINE PROPANE GAS Today's Prempt Priting for: 0WI42018 Dedvery About Us

B e _ v iy
— - Whether your home or businoss needs oil, m = PROMPT PBICE $1 -699 (E;mm

Pigrtame 0 § SNy Whan Yot
A hpeteriribdgrgmiefr e X propane, gas, repair and malntenance
B 3 service or an insiaiiation of a new heating
race O has e s s i you e sk o shstcn, A (141 B . wo'ro hare for you: =
wpiyeng e, Plores Ol dufhvers what o e Most... QUi Swice. e pramium products and superior 4 |
today, We're 103 tan service from a Full Service toam of
A Iriendly local professionals.
g Program
DON'T WORRY... CALL MURRAY! sse.mom«xﬁms»ﬁmm Pay By Credit Card
y O¥
Authorize.

ertures 3w OO
Order Oniine

L Price Protectioe

e e606 O
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== :
~= Murray-Heutz Oil and Propane

OUR GUARANTEES EQUIPMENT OPTIONS ADD PROPANE
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Murray-Heutz

Service, Quality and Value — Guaranteed.

207-225-3000 @
mhollandpropane.com
=

Warm -\

BREAKTHROUGH MARKETING™
.!3,2,,‘.!&2!352 WARMTHOUGHTS.COM




Switch to us for your oil or propane 10 get
guaranteed savings and service!

—

Save up to $250

If you're not buying your fuel from Murray-Heutz, you're missing

out on an unbeatable combination. We've got employees who \\ on our Adva ntage Plan
really care about your comfort, and programs that save you money A\ 2 07 8 05 3 5 1 4 &
8

and make it easier to stay warm in our harsh winters. N
SaveWithMH.com

/ Guaranteed fair prices
PRESORTED

/ Real price protection == Murray-Heutz Wi
/ Fast Service response 24[7 Service, Quality and Value — Guaronteed. Usé&lmBAGE

/ Completely safe propané and D63

oil installations

WOW!

Great Deals on boilers.
furnaces and water heaters

Service, Quality and Value — Guaranteed.

THOUGHTS
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32 Attrod A, Plourcks Phowy.

Lowston, ME 04282
207-805-3512

mbhollandpropane.com

What can you use propane for?
Propane is an efficient, clean and safe fuel that is
exceptionally versatile. How can you use propane?

I~ 84 Goneeal Tumer WA Rt
s~ Murray-Heutz Tumes, ME 04262
Service, Guaity snd Value — Guaranteed.

Kerozene « Equipment Sales and Servioe

Fuel 01l

Propane

Fall 2017

» To fuel your stove, dryec emer- » To enhance the beauty of a room
gency generotor. pool heatex. with the glow of o fireploce Insest or
outdoor kiichen and much more. acostron stove
» To replace your inefficlont alectric W To reduce corbon emissions:
woter heator with an mnovotive Propane Is NONKONIC and Produces
tankios that than
genevates much more hot water of oloctric appiiances.
@ cheaper cost per golion.
=
== Murray-Heutz PRESORTED
i Ot et ——
n US POSTAGE
PAID
e Murray-Heutz
Service, Quality and Value — Guoranteed.

Help us spread the warmth! ad L
“wahin 24 houre of your call @ - j l
?;’,’.‘" u;':’o:::o’:::n 2 General Tuner Wit g - Dear Friends, home— can make -
s6rvice, or check off the box 207 e 04282 =~ 22 1 . 2 a nomination.
on the enciosed survey 7083512 ~ Couiston, WE Ganas P As fall sets in and winter PANSETSY
Murray-Heutz 2078053512 quickly approaches, Murray- | it Gatholi )
Winter-ready tips from Tom Swengel 130U Would profer to take .,.f:,':’:“:{kvw Heutz O and onp.;ne Charities of Maine, we'll i ‘
°"ine please 9o to mhsunveyonting.com is thinking about al sefect one household to L |
She Y receive the new heating

fyou have a seasonal home, It's vital to prepare
your vacant residence for the cold weather. You

It your home uses o, It s important that you
check your oil ine and off tank for possible leaks.
Ol leaks below

don'twant your heating sy

your home's foundation, making It very difficult to
clean up.

Customer Satisfaction Survey

Hm!umhumunammwmmmnrw

cold-weather needs, As
always, you can count on us

system and, before
December 25, the Murray-

Staying positive
about heating

perhaps due to a thermostat problem., 3 lack of fuel a
or 3 malfunctioning boller. With no heat. pipes can lss th;
freeze. burst and cause costly water damage. > It you suspect that elther your oll line o ol Plsas . o a2 3 mere than 5y 23 more than 10 yrs to deliver on our promise of
That's why we urge you 1o do the folowing tank s 3 concern, o If you aren sure what 74 1310 the following: " : : Heutz team will donate its
f your home will be unoccupled for any length 10100k for, contact us and we wil come haw w handle your phone ol e G gy g senvice, quaity and value — Doug Sanders i ; .
of tme: check for you. how our techni o =} Q Kima and epertion towasd tria fuel rices
> Get automatic deiivertes 5o your fuel tank S AL Rl i o YO Gt MOMMCU YA b our tira:’r:::‘,;m::;r‘_w‘"“ifﬂ fseds Q a % 9 9 garactead: This yea; system's installation. p
doesnt run ary. RS i A R IIe - e a0 ot doing business wih gy g’ [} o 8 g howeves, we're taking that promise to iRt o
> Have someone check your home regularly. protective sieave that wl help prevent damage fom Swengel a you 't have a nominee in mind,
> instal & micritor 13860 you an st e and mirumize the chances of 3 leak Service Manager 9 a amgheﬂevje_l, _ But would i to take part it e As we e::::mmr heirher:kﬂhg
el e e o I e ok axx n Many families in our area struggie campaign, you can make a monetary season, opt TSNS N
i or contact us through our webse. O 15 4 ot 3o o somaens sa? )11y e ———— to keep their homes warm. With that " donation. All donations for the long-term stability of oil
i i ) A a
H”“'I"’:’:::ymmllmmnnﬂulaahlld.calhwmulm‘y bor? |t In mind, we've launched will help other families ol prices. Dy
e LU — technology have brought us historic
01 g g, el vorp ke " Spread the Warmth, a in need. If we raise
ﬂmmsmﬂamwummmﬁﬂmrs‘:m ,ﬂ,,ﬁ L P charitable campaign to enough funds, we'l levels of domestic production, and s
Arw you o sutomat defery? () yes (3 n0 heip families in Central donate sddional hoats heating fuel that burns more
Tohe ™ | deanlythan ever
0 43 underztand your home comfort Maine heat their homes. ¥ 4
eads, leacs sommplsts th follning ems. systems and the labor
Along with our partner, 10 Instal those systems Thanks 1o slow growth in
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Catholic Charities of
Maine, we will select a

To participate, please

homeowner (o receive a new fumace or O 0% iR ong.

boler—free of charge. Thank you in advance for helping us
Here’s how it ® Sple({dlhé Warmth to our friends and

BREAKTHROUGH MARKETING™
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global demand and a huge
increase in US. production, the
cost of heating oil and propane is
remaining stable. And while there's
always a chance that prices may




Get 2 gyyeetheart
Deal!

February and March are the best months of the year think about Murray-Heutzl

to buy heating and cooling equipment.
prices will never be lower and scheduling is

super easy this time of year.
on is sweeter than ever, with heartwarming savings
31 and complete the instailation by April 30.

These offers
EXPIRE

If you’re thinking about propane
4

Great prices — guaranteed

This Valentine's Day seas
if you sign up by March
Free gas check

These great deals are available only to existing Murray-Heutz Oil and

Free install on your
existing lines

Propane customers.

Dorvt have a Service Plan? We're giving 50% off

e sweet: © to the first 50 customers who get a new oft or
propane heating service plan.* Reduce breakdowns,

.E: 50% Off increase efficiency and get priority service.

Exceptional service 24/7

One bill for both oil and propane

Save $300-§900 on a new oil tank,

X y 1 sweeteﬂ' | water heater or space heater.*”

i i : Also enjoy 6 monts’ interest-free .

M i HUﬂdl'OdS °f f\nan(\r{gwnh qualifying credite Great thlons for converting

\ \ . dollars in savings your oil home to propane, or

| e using super-efficient propane
space heaters, water heaters

Save up to $1,000 on

B sweetest: a new, super-efficient,
up fO 51'000 oﬁ mcney—savmgboxlev

and gas fireplaces

or furnace. ***

Don't wait' - ’ o i Murray-Heutz 0il and Propane is the top R
Th oy il i The cherry . <" the area for a reason. We back Don't currently use propane? Switching your
ese offers wi ; . everything we sell, treatyour home with respect, Caill us to see ho o
last only until | on top . 2nd give you honest, siraightforward advice e e ﬁ”‘ this propane deliveries
March 31, 2017 e SbOULyOUT ORRENS 1 your home or business, o work to us has
+Seviceplan discountsfa new or addional plans ol e PERC rabatas. *** s Eficiency Maine rbates - never been easier! E
- H
— < Fuel Ol -
- « Propane
Murray-Heutz Call

« Kerosene

Murray-Heutz d
Y + Equipment Sales and Service Service, Quality and Value — Guaranteed.

‘Service, Quallty and Value— Guaranteed.

207-225-3000

P

mhoilandpropane.com
mhoilandpropane.com
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Q sems i BANGOR DALY NEWS st SIBWEME

COMMUNITY NEWS  Latest News | Pol Questins | Russia Investigaion | Buming Rubber| YouTube Shooking

Murray-Heutz Oil and Propane and
: . . Local business asks for help to

Catholic Charites Launch Charitable Sorond the Warmth pi

Campaign to Help Families in Central

Maine Stay Warm This Winter

Community Author:
Post Date: Septerber 5, 2017 12:11 pm

by WGME | Thursday, November 16th 2017

Murray-Heutz Ol and Propane has launched 2 new program called Spread the .
'Warmth wivw.spreadthewarmthme.org to help struggling families get through i), S

i LIVING R
"This year, we are asking members of the community to nominate individuals 8 = =
and families who need a new heating system but can't afford one.

WorkingwithourpannerCatholicChariﬁesMaineuwﬂl select one vasmmeny SN WA LEWISTON (WGME) -- A local company is Making A Difference this holiday
. . Do Dy Nows i:‘“ season.

homeowner to receive a new furnace or boiler free of charge. Murray-Heutz S

- yog . " Murray-Heutz Oil and Propane in Androscoggin County has launched a new
+will then volunteer their time to install e heating system before December JOSTPOULIR e
5t v Young man ellegedly tells Maine Operations manager Doug Sanders sald they've partnered with Catholic

o0p lmmjngmhbe;is free speech, Charities, who will select a needy homeowner to received a brand new furnace
“We know winters can be tough and our many team members in Maine wanted cites atircal news site t or boller free of charge,
-
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Murray-Heutz Qil and Propane
January 6 - @

We would like to take a minute to say a BIG thank you to our delivery
drivers, service techs, and customer service reps, working arcund the clock,
praving the storm, and deing their absolute best to meet our customers'
needs during the extreme weather conditions last week. We truly appreciate
your hard work and commitment to serving our customers!

We are still catching up and making our deliveries as quickly as possible!

o) Uke (J Comment £ Share o~
© O Sharla Herbart WarmThoughts and 18 others Chronological «

2 Shams

HOUGHTS
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Murray-Heutz Oil and Propane

February 19- @
A look into one of our deliveries last week! A must-read for your Monday
morning....
Gilman Dube stood in his front doorway early Wednesday, his face
revealing a look of utter surprise.

He knew he had not ordered heating oil, but the familiar faces of his oil
delivery men were at his door. One of the delivery men was holding
flowers and a box of chocolates.... See More

oY Like (D comment #> Share 8-
QD 290 Chronological ~

40 Shares

View 30 more comments

Murray-Heutz Oil and Propane added 6 new photos.
February 6 - @

As many of you know, we partnered with Catholic Charities Maine, for our
Spread the Warmth project to bring a new heating system to a family in
need.

The Holt Family have been customers of Murray-Heutz Oil and Propane
since the Murray family started the business - Randy Murray himself
installed the previous heating system over 30 years ago! It was great to
see them selected by Catholic Charities and be able to help them stay
warm. Being able to give back to the communities we... See More

o) Like (D comment @ Share o~
©D sharla Herbert WarmThoughts, John Tolan and 104 others  Chronological ~

12 Shares
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FAQ | SPECIALS | BLOG | NEWSLETTER

607;203-2494

PO Box 388 » Tru

It’'s Not Just Business...It's Personal.

PROPANE HEATING OIL WOOD PELLETS WOOD BRICKS AUTO FUEL PROGRAMS EQUIPMENT CONTACTUS

=Rl I
GREEN IS
Propane is a clean-burning fuel that saves you

money. Just about any appliance that runs on
electricity operates more efficiently on propane!

The #1 fuel delivery company in the Ithaca area!

WARMA BREAKTHROUGH MARKETING™
THOI.IGI-I'I'S
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Rl Columa.

late spring 2017

what is the Ehrhart difference?

Dear Friends,

couple of us have been sitcing around trying w nail down
what makes Ehehart o different from other companies
that do what we do. After all fuel is a commodity, right? And
yet, we have customers who have been with us for decades.
Tn our most recent survey; over 95% of our customers rated
s as very good or excellent (mosdy excellen). Eighty-nine
percent said that they'd recommend us 1o a friend, the best
prediceor of customer loyalry.
Instead of spending time figuring out what we thought,
1 suggrsted that we ask some of the people who switched
© usin the last year why theyd made the move.
Here's what they said:
> “You guys fod just right. Not 100 big, not ro0 small.*
ple wwho work for you just scem to care more about what’

B Overbough

enpes : ive. 1 rust you,
and fel more confident that oe wouldt i inte problems like e did
the Last company.”
e haring one place | can s o for sevice and fuel, and 1 like thas
you have all these different options.”
There's more, but you get the picrure. One of the things [ wok away from the
commenc i chac dickren chings s o ifkrns poople, Bl of il adds v
lots of customer loyalty and appreciation. And for that, we are 100% thankful.

,V"‘iv‘_‘ |

Bill Overbaugh

tell us
what you think

We're very proud of he high ratings we've sarned
4 on customerreview sites like Customer Lobby, as well
4 o on our own Facebook page. Our current Customer
Lobby rating, based on over 300 reviews, is five stars!
Wa'd love to read whot you think. You can post your
own teview by going 1o the botlom of our home page,
ot EhvhartEnergy.com, and clicking on the links

[ f|
-
£

ARM/ =
HOUGHTS

communications

ask he expe

Q. What are the advantages
+ of a propane fankless
water heater?
A. There are scveral. One is savings.
o With no tank of water to keep warm,
2 tankless water hester

costs up 1o 60% ks to
aperate than clectric

Tankless units also
ovide a virtually
S e
water on demand. And
since a tankless water
heater can be hung on
awall, it can free up.
valuable loor space.

Finally, tankless heaters
are extremely durable. These units eypically lasc
twice as long a3 water heaters with a ta
up t0 20 years or more — because they are less
likely to corrode.

To learn more, please contact us ths
EhehartEncrgy.com or give us a call. Right
0w, you may qualify for a $300 rebate from
the New York Propane Gas Association when
you convert your electric water heater to 3
propanc tankless unit.

Upgrade to a
propane tankless
‘water heater
and get
a $300
rebate!

Bills Column T

o i,

I' war ae soem fike 4

B g

* never run out of wood pellets again! ”‘

Many of you know s o d chien:

3 i vour Sonar: P plr, ong

Tony Cols stondig s frosof rock
carryiny pafel schedoledJo debrory.
»
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EHRHART
__W—-

It's not just business... it’s personal.

Dear new homeowner

We're the company that’s been providing fuel and service to your home.
Congratulations on your purchase.

Usually new homeowners are concerned with knowing:
o How much fuel will I use and what will my bills be?

e How do the heating systems work, what kind of shape are they in,
and what needs to be done to avoid problems?

e [Is there anything else I can do to save money?

You may have even noticed some things you hadn’t quite expected— )T Salzer
drafts, hard to heat places, hot water issues, etc.?

1 would like to give you your home’s records
and your free gift

I can answer many of your questions, because we've taken care of this home for the
previous owner. Lalso have the maintenance records, repair history, and amount of fuel

used. 60 7_3 8 7—8

Warm -\
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More than 8,000 families around here
now heat their homes with Ehrhari.

What are you waiting for?

HOUGHTS

ommunications

Over 8.000 families now heat with us.
What are you waiting for?

EHRHART
Propane = 0Oil = Pellets = Equipment & Service

WARMTHOUGHTS.COM
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Ehrhart Energy updated their cover photo. sy Ehrhart Energy
) Pubished by Storn A. Cook 1+« January 4 - ¥

Questions about cur Service durng this Frigid Weather
Emergency

ENERMARTY
“% ' Published by Tracy Overbaugh Kirkman (2. - March 14 at 12:44pm - 8

n recent weeks, over 300 cold weather records have been
set In the Northeas: and Mid-Atiantic. Mere frigic weather
s on its way. We are doing everything we can tc <eep pace
with this extraordinary coid wave.

want to personally assure you that we are wor<ing double
1me to make sure your homes stay warm. You may have
seen some news statements about other companies whe
have run out of propane or whose plants... See More

T —
TITES

2 208 people reached .

[£) Like O Comment 0 Share v * 173 people reached | Boost Post |
§ X . " v Like ) Comment ¢ Share - -

O Mario Aguirre Duran, Lisa Ververs Overbaugh and 11 others  Top Comments ~
010 Top Comments «

1 Share ! Snare
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. Ehrhart Energy e
eewr Published by Storn A. Cook (7 - January 7 - @

When it snows, we need your help to keep you safe and warm. Please clear
vour driveway or pathway to your tank {at least 10 ft wide for our trucks),
and clear the area near your fill so we can get you the fuel you need.

Dur drivers are working hard to battle the elements and get to everyone!

For more information on our service and important safety tips, pleasea visit:
https/ferww.ehrhartenergy.com/extreme-cold-weatheralert/

GREEN
IS GOOD.

Ehehiart del heers
reire eco-Iriendhy
fusls than any other

ARy
i thee .
Finger

Lakes ¥

X

M 17 people reached
Y Like

Extreme Cold Weather Alert |
Ehrhart Energy

Questions about our service during this Frigid Weather
Emergency In recent weaks, over <00 cold weather
records have been set in the Mortheast and Mid-
Aflantic. More frigid weather is on its way, We are. ..

EHRHARTEMERGY.COM

() comment &» Share =
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Digital Rules
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How Do Americans Spend Their Time

250 238

o 5.5 Hours Per Day Online
5 <€
& 200
=
=
> 150
©
©
4
S 100 86
=
]
Q
2 50 33
)
£ 24 21
|_

0

TV Mobile Online (laptop Radio Other Print* Other
(invoice) and desktop) connected
devices
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Google Ad Revenues — Follow the Money

$51.66
$45.51
$39.82
$34.87
$29.43
$20.82 $45.51 $51.66
$34.87 ’
2016 2017 2018 2019 2020
billions . % of total media ad spending Source: eMarketer, March 2018

Warm -\
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Total Media Spend — Digital Ascending

50% -+
45% -
40% -
35% -

30% |
W 2014

2017
20% - W 2020 Projected

15% -

25% -

10% -
5% -+

0%
TV Digital Print Radio Qutdoor Directories
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45% Say They Consider Reviews
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How Consumers Research Appliance
Purchases

Read consumer reviews 62%
Online research 59%
Recommendation from family, friends, co-workers, and neighbors 52%

Employees at stores such as Home Depot, Lowe’s and ACE 47%

Recommendation from installer or contractor 41%

Paid review and screening services such as Angie’s List 17%

From our 2017 Proprietary Research
of Propane Customers
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Cover All Your Digital Bases

. Pay-Per-Click/Display

. Social Media Marketing

SEO
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What is the purpose of your website?
#1 Impress potential customers

v" You feel like the kind of company I’'m looking for
v You have what | want and are in my service area
v" You are impressive/different

DON’T DO

Feature customer reviews  Organized, helpful content

Photos of trucks/tanks only Out of date specials

Pictures of real people Mobile friendly
Old company photos Fail to differentiate Easy to navigate Why us?
Outdated design Hard to find what you need Current design Call to action
Hide where you serve Add live chat
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What is the purpose of your website?
#2 Attract potential customers organically- SEO

v Google is the boss
v" What you don’t see can kill you

DON’T DO
Neglect to update after launch Too many banners Use keyword based copy Have newsletter articles
Weak on-page SEO Too little content Regular ranking adjustments Include location pages
Slow page load speed 404 errors Focus on quality score Link to your other sites
Wrong keyword optimization Poorly tagged Add new copy regularly Google My Business
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Poor SEO

This company showed up on page 5 of Google search results for “propane delivery
Albuquerque” despite the fact they are located in that area.

Why?

Keywords in the header are “Timely Gas
Delivery Services to Your Home”

There is no mention of propane —only gas. Are
you using Oilheat and not heating oil?

Headers don’t have any location references so

e M A A N S Pl G Timely Gas Delivery Services to Your Home

To rank on Page 1, they would have to make
all headlines across the site keyword rich.
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What is the purpose of your website?
#3 Get existing customers to buy more from you

Win the battle to sell equipment/appliances and diverse services
Don’t just link back to manufacturers info

Do:

Robust section about appliances/equipment
(whether or not you install them)

Calls to action

Blogs
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What is the purpose of your website?
#4 Enable convenient functionality

Do:

Online payments

Order fuel
Contact us

Schedule service calls

Look up account information
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What is the purpose of your website?

#5 Provide other useful information

FAC SPECIAI | BLOG | NEWSLETTER
DO' ,.607;203:2494
L] NG

It’s Not Just Business...It's Personal.

Safety information Forms
Payment program explanation FAQs

Tank sizes/descriptions Weather crisis updates 156600,

HOW Stuff Works including VideO v - Easy Payment and Maintenance Programs

Ehrhart Energy helps you save on repairs and fuel and makes
bill-paying easy
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Search Engine Marketing- SEM

Paid search — Pay Per Click, Display, Retargeting, Geofencing, etc.
Expect Cost Per Click - $4-6*
Potential Cost Per Call - S15-S40*

DON'T:

Forget to review results and adjust Purchase wrong keywords
Forget that Quality Score affects cost per click Underbudget/overbudget
Avoid buying your own name Stop and start

Focus only on clicks Not listen to your calls

Misunderstand the customer journey
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Socialize

SRTAR

attract new business

Facebook would be the largest country in the world
Facebook Ad revenue is skyrocketing- for good reason
Prospects come to see who you are, what you're like
You can push out messages to engage them, build relationships, manage reputation and

DON’T
Assign it to just anyone who knows Facebook
Post only business or only social

Fail to respond quickly to negative reviews
Buy likes from wholesalers

Post too little

Get into a fight online

DO

Mix content about community,
personal, and business

Pay attention to metrics
Post multiple times per week

Proactively drive reviews

Use as a communication
line during crises

Get creative

Take conflicts offline

Advertise
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Winning at Direct Mail

A good list is essential

Frequency + Reach

Creative includes an offer

Put a tracking number on it

Test — lists, offers, packaging, frequency, location

Do better w:th Bottini

Save up to $2,275

on a new cooling system!"

Home Services sders
2 Choice *
Feel the Difference RAVXS AP HudsonValleyMagazine’

410-504-6363 BE ST

CarrollCooling.com OF HUDSON VALLEY" |
up to . 3 b \ \

$1.6! special N CARROLL Home Sorvices | swesoua
0% financing* f e, WD 21218

Award winning service
Guaranteed fair prices
ntastic employees

* BGE rebates
of up to $625*

345-632-0788
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Capture Property Transfers

WL S
NS

C=rr—

Vit ou ok page:
221 Rogers Lane, Wallingford, ?A 19086 K Facebosk.co onOilandPropane

Move-ins are prime targets
Be first, be often
Differentiate creative by target S ——

Keep going back to the well ) -
Welcome to th

Welcome to your Wilson-heated home.

Dear Neighbor,

We're the company that’s been providing fuel oil to this house and taking care of your
home's heating and cocling system. Congratulations on your purchase,

e neighbm'hood!

about
ney and
fortable.

We're serious
saving you g
keeping Y°“ com

Tum over for detals
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What’s Your Sales Plan?



Sales Hacks

Specialist vs. generalist
Tape calls
Revisit your comp plans
Bundle it

Have someone else do the mailings

Property transfers, SOCIALize

Follow up
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If you'd like to discuss this, or how your company
might participate in a Breakthrough Group, just call or
email.
Rgoldberg@warmthoughts.com
201.330.9276 x222



mailto:Rgoldberg@warmthoughts.com

Keep in Mind...
Do

Realize your history matters to you more than to your prospects

Pay attention to details — watch the dinner place settings and golf tees!
Use tracking numbers wherever possible

Live a little — experiment

Make changes to your customer service approach an ongoing process
Overkill recovery if you make a mistake

Welcome customers the right way

Be really careful associating your brand with an on line “lite” version
Be careful about inaccurate lead source tracking
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