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Where do SMB'’s Need Help?

What Are the Top Business Areas US SMBs* Need Help
with?

% of respondents, Dec 2018

Facebook and/or social media marketing 32%
Company website development/Ecommerce platforms 28%
Cloud-based technology or services 22%
Mobile marketing 25%
Paid search advertising 22%
Search engine optimization 19%
Location-based/Geo-targeted marketing 18%
Customer analytics 17%
Customer relationship management (CRM) systems 16%
Online display/banner advertising 16%
Loyalty marketing 15%
Reputation monitoring and review generation 15%
Listings management 14%
Online content creation/marketing 14%
Online scheduling systems 12%
Traditional media 12%
Marketing automation systems 11%
Deals/promaotions/coupons 1089
Other 8%
Note: *86% of SMBs have 25 employees or less and all have less than 500
%%%;ce: Thrive Analytics, “Local Pulse Report: 2019 Key Highlights,® Jan 14,
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What is the purpose of your website?
#1 Impress potential customers

v" You feel like the kind of company I'm looking for
v Your have what | want and are in my service area
v" You are impressive/different

DON'T DO
Feature customer reviews Organized, helpful content
Photos of trucks/tanks only Out of date specials _ o
Pictures of real people Mobile friendly
Old company photos Fail to differentiate Easy to navigate Why us?
Outdated design Hard to find whatyou need Current design Call to action
Hide where you serve Add live chat
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What matters most to oil & propane
customers?

v" Communicate what they are looking for

Important Overated
Dependability Nice Family Owned
Safety Easy/Convenient Local**
Reasonable Prices Efficiency Cheapest Price
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888-607-2621 SPECIALS SERVICEAREA BLOG CONTACT US

WILSER . ———— . R

HEATING OIL PROPANE HVAC EQUIPMENT HOMESHIELD REVIEWS ABOUT US

v' Engaging image
v Clean navigation
v Optimized for search
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== ,
~= Murray-Heutz Oil and Propane

PROPANE. HEATINGOIL. COMMERCIAL . INSTALLATION & SERVICE ABOUTUS

- ‘ ERVICE, QUALITY AND VALUE — GUARANTEED.

v' Communicate
brand message

v Tagline

v Optimized for
search

OUR GUARANTEES
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v Highlighton
reviews with
links to more
of them
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84% Say They Consider Reviews

M__um

Ehrhart Energy

.........
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888-607-2621 SPECIALS SERVICEAREA BLOGC CONTACT US

HEATINC OIL PROPANE HVAC EQUIPMENT HOMESHIELD REVIEWS ABOUT US

v Frequent blog
posts drive
traffic to the site
if keyword

Home » About Us » Blog
1 2 3 29 Next —+
Our Commitment to Full Service Keeps You Comfortable In Many Ways

d Posted: March 30, 2018
r|Ve n We saw it again this winter. Every time temperatures plummet, our office gets flooded with calls from
people who do business with discount fuel companies.

v" Tax credits, hot

Wate r How to Get Federal Tax Credits for New Heating/Hot Water Installations
= = Posted: March 27,2018
I n Stal | at I O n S y Here's some great news after the worst winter we've gone through in five years. The federal tax credit for |

new equipment that expired at the end of 2016 has recently been modified by Congress to kick in

retroactively through all of 2017.
propane

Read More

g e n e rato rS y etC . Propane Generators for your Delaware Valley Home

Posted: March 21, 2018
You know xhc saymg about the month o' March coming in like a lion. Well, that beast has been roaring
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Specials Newsletter Blog FAQ Become aCustomer My Account

MGR }
AS CO.INC. -

Feel Comfortable With Us

Join us in our

v Use real photos of your efforts to raise

awareness about

people breast cancer. »
v" Communicate your brand

Welcome Mt. Olive Gas customers!

Parker Gas and Mt. Olive Gas have joined up to bring more value, comfort, safety and savings to our
customers. Now, check out all the things we can do together.

A S

PROPANE FOR COMMERCIAL PAYMENT PLANS SAFETY
YOUR HOME 24/7 emergency service, Easy Pay Budget Plan, Propane Is very safe when
Automatic delivery, cyfinder propana delivery & Pre-Buy Price Protection used properly-explore
refills, budget plan & more autogas conversions plus additional discounts safoty tips and Information
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Prospect to Loyal Customer 2019

WHERE ENERGY & COMFORT MEET

EANERGY
E



¥ EMERGENCY SERVICE 0 STORE LOCATOR (12 PAY YOUR BILL

oy Family Owned. Family Focused
R‘,F.MAN e A
AL

PROPANE . APPLIANCES . FIREPLACES/LOGS . SPECIALS . COMMERCIAL . BUILDER . CONTACT .

v" Real people keep the
site compelling and
credible
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v Specific content to address the
common questions

v What’s the difference between
a vented and vent free Make us your propane gas freplace supplicr
fireplace? - S —

v Note: That would also make a
great blog post because there
IS search on that topic

Understanding The Digital Marketing Journey:
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c U B BY Mastog O | [qupment 8 Installation | Service | Commenc

Oll & Energy

v' Make it easy for them Trust Us with
to see your service their Your Comfort

area

See if Cubby Is nearby

Bastn e nyor 20 Caceto s
W 0 e = O s ek
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What Is the purpose of your website?
#2 Attract potential customers organically - SEO

v' Google is the boss
v" What you don’t see can kill you

DON'T DO
Neglect to update after launch Too many banners Use keyword based copy Have newsletter articles
Weak on-page SEO Too little content Regular ranking adjustments Include location pages
Slow page load speed 404 errors Focus on quality score Link to your other sites
Wrong keyword optimization Poorly tagged Add new copy regularly Google My Business

EE(Z%
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Cover All Your Digital Bases
2017 Study of Relative Impact on Lead Generation

. Pay-Per-Click

B Social Media Marketing

EE{T
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Poor SEO

This company showed up on page 5 of Google search results for “propane
delivery Albuquerque” despite the fact they are located in that area.

Why?

1. Keywords in the header are “Timely
Gas Delivery Services to Your Home”
There is no mention of propane — only
gas

2. Headers don’'t have any location
references so the site won’t rank for
them

Timely Gas Delivery Services to Your Home

To rank on Page 1, they would have
to make all headlines across the
site keyword rich.
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Updating your website — not just words!

LinkedIn: Then (2003)

in

Connections Network Requests Profile Scarch

Action Items

® Moembers in network: 12

® Top industnes:
© Intermet (80%) Invite Connections
g Y;WSMW) New connections means a more powerful AT
fgone: network — and better resources for o
© San Francisco Bay Area (100%) 08 Gvacyens you s, iR yo e ¥
® Job seekers: 2 connections now! »
® Contractors: 2 You have 12 connections.
® Deal makers: 6 New connections this week: Arna Bruce

® Avirage numbdor of connections: 11
® Most connections: 12

Write a short introduction about yoursell — add

Explore your Grow your
Network Notwork

@ Update your Profile

EE(R
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Updating your website — not just words!

LinkedIn: Now

Need room for growth? - No space to hold your meeting? We're here for you! Meet in Place NYC Ad -

@ Starta post B o D What people are talking about now @

» UnitedHealth rebates to go to workers

3h ago « 2,08

Write an article on Linkedin « Google to pay $135M in exit deals
6h ago » 19,472 readers

Avery Hartmans

products editor at Bu:

» Do you need to love your job?
ider .

15h ago « 21,010 read

 Apple sets date for launch event

6h ago » 19,646 readers

Who's viewed your profile 118

th Fritzinger » 15t
Connections 38 Ment Marketing Manager at M

Grow your network » EU adds to growing 737 bans

1h ago « 39,012 readers

& See all Premium features
Congratulate Beth for starting a new position as Content Marketing Manager Show more ~

at Moravian College
Recent

4 Orchard Park High School ... 11 Likes & SurveyMonkey"

&4 Daily Orange Editorial Alu...

&4 Newhouse Alumni Network

&4 S.. Newhouse School of P...

é Like E] comment

CREATE SURVEYS

e | [ BRI
B ettt aritsiar Congrats Beth | | Wonderful! || wow! || & | Happy foryou WITH EASE
Groups Spacious.com oo
&% Orchard Park High School ... S :""' foiowers
o

& Daily Orange Editorial Alu...
4 Newhouse Alumni Network

Show more ~»

Followed Hashtags

Discover more

Skip the commute today. Drop into a nearby Spacious location where you can
plug in and focus. $20/day. https://bit.ly/2SsIDfj

Understanding The Digital Marketing Journey:
Prospect to Loyal Customer
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Updating your website — not just words!
Facebook: Then (2004)

1:-)1\ regster  about

b

faceboox!

! Smme [ Welcome to Thefacebook ]

LEisesdhs drans ....4| Thefacebook is an online directory that connects people through social networks at colleges.

We have opened up Thefacebook for popular consumption at Harvard University.

You can use Thefacebook to:

e Search for people at your school

e Find out who are in your classes

e Look up your friends' friends

o See a visualization of your social network

To get started, click below to register. If you have already registered, you can log in.

| Regster ) Loon |

8 Mark 2uckerberg production
Thefacebook © 2004

- | EEX
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Updating your website — not just words!

Facebook: Now

Tech Insider

Tech Insider ©

Stechinsider

v Likeod ~ N Following ~ ”» Share

Posts Shows by Tech Insider

Sclence the $£* out of it 3\ Follow

. ,
Is “breaking the seal” a real thing?  Is popping pimples really bad for Will sitting all day really kill you? How
OVETr & year 290 - 1.9 Views you? Over & your ago - 991.4K YViews
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What Is the purpose of your website?
#3 Get existing customers to buy more from you

v Win the battle to sell equipment/appliances and diverse services
v Don’t just link back to manufacturers info

Do:

Robust section about appliances/equipment
(whether or not you install them)

Callsto action

Blogs
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What is the purpose of your website?
#4 Enable Convenient Functionality

Do:

Online payments
Order fuel
Contactus

Schedule service calls

Look up accountinformation

Understanding The Digital Marketing Journey:
Prospect to Loyal Customer



What is the purpose of your website?
#5 Provide other useful information

FA SPECIAI | BLOG‘ NEWSLETTER
Do:
° .607:203:2490
Safet .nformat.on F < It's Not Just Business...It's Personal.
Y orme e

Payment program explanation  FAQs X
Tank sizes/descriptions Weather crisis updates : !E :
How stuff works including video S &=a A

Easy Payment and Maintenance Programs

Ehrhart Energy helps you save on repairs and fuel and makes

EE(
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Socialize

Facebook would be the largest country in the world
Facebook ad revenue is skyrocketing

Prospects come to see who you are, what you're like
You can push out messages to engage them, build relationships, manage reputation and
attract new business

AN NI NN

DON’T DO
o . Mix content about community,  Use as a communication
Assign it to justanyone who knows Facebook : . . .
personal, and business line during crises
Post only business or only social
Fail to respond quickly to negative reviews Pay attention to metrics Get creative
Buy likes from wholesalers Post multiple times per week Take conflicts offline
Posttoo little . : : .
Proactively drive reviews Advertise

Get into a fight online

EER\:
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Facebook Spans Generations

Why?

v 82% of baby boomers who use internet have at least 1 social media
account

v Facebook is #1 option in that group

v" Spend more time online than watching TV per week (27 hours vs 16 hours)

v" Family dynamic
v" Boomers will navigate to other sites AFTER social media to conduct searches

EER:
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Baby Boomers & Social Media

Which of the following actions, if any, were taken as a result
of using a social networking site?

VISITOd 0 C0MPany Wehoite ee———————————
Continued search on a search engine  E—_S S O 5
Like, shared or commented on a status updale ) (%
Watched a video about the topic of Inferest  E——————————————————— <5 4%
Visited a retailer/store A —— ] 3%
Made a purchase  EeEEeEEEE— 5.
Thought more favorably about a topic of . EEEG—_——_—__- ——————— 3 %
Felt comfortable and ready to buy the.. I 0 '
Called or contacted a business, store Or... IEEGEG—G__——— 19 9%
Talked to others about what | learmed messs—_—— 13 6%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0%

Percent of Respondents Who Took Each Action

EE ASTERN
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Communicate Your Brand

Murray-Heutz Qil and Propane Murray-Heutz Oil and Propane Murray-Heutz Oil and Propane added 6 new photos.

January 6 - & February 19 - @ February 6 - @
We would like to take a minute to say a BIG thank you to our delivery A look into one of our deliveries last week! A must-read for your Monday As many of you know, we partnered with Catholic Charities Maine, for our
drivers, service techs, and customer service reps, working arcund the clock, morning.... Spread the Warmth project to bring a new heating system to a family in
braving the storm, and doing their absolute best to meet our customers' " need,

Gilman Dube stood in his front doorway early Wednesday, his face

neads during the extreme weather conditions last week. We truly appreciate 2 3 The Holt Family have been customers of Murray-Heutz Oil and Propane
revealing a look of utter surprise.

your hard work and commitment to serving our customers! since the Murray family started the business - Randy Murray himself
We are st catching up and making our deliveries as quickly as possitis! He knew he had not ordered heating oil, but the familiar faces of his oil installed the previous heating system over 30 years ago! It was great to
delivery men were at his door. One of the delivery men was holding see them selected by Catholic Charities and be able to help them stay
flowers and a box of chocolates.... See More warm. Being able to give back to the communities we... See More

oY Like (J) comment A> Share o~

D Uke (J Comment /> Share o~ QD% 290 Chronological ~ o) Like (I comment #> Share o~
@ © Sharla Herbert WarmThoughis and 18 others Chronological « 40 Shares ©D sharla Herbert WarmThoughts, John Tolan and 104 others  Chronological ~
2 Shama View 30 more comments 12 Shares
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Millennials & Brand Perception

v" 60% of Millennials remain loyal to brands they purchase

Source: Forbes

v 67% of Millennials believe they have a responsibility to share feedback
with a brand about their experience

Source: Edelman

v Millennials are more likely to share
positive customer service
experiences than negative ones

Source: American Express
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Creating a Meaningful User Experience

MILLENNIALS SIMILAR BABY
BELIEFS BOOMERS

S EE{TS
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Questions?

Gary Corbett | Regional Sales Representative
Warm Thoughts Communications

gcorbett@warmthoughts.com
978-235-7673



mailto:gcorbett@warmthoughts.com

