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We're here to 
help you 
control 

the chaos!



How many people in this room have 
a technology strategy?

If you didn’t raise your hand, you’re not alone.

Many fuel companies haven’t developed a clear technology 
strategy to support their marketing and sales. Today, we’ll explore 
what a strong approach looks like and how AI and automation can 

help drive real results.



Nurturing Leads Through Automation

Automating Review Management

Expanding Sales to Existing Customers

Takeaways

The Power of AI & Marketing Automation

Building Effective Campaigns

Understanding & Targeting Your Audience

Tracking & Managing Leads Efficiently
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The Power of AI & Automation in Propane 
Marketing

AI and automation are making it easier for propane businesses to reach the right 
customers, send the right messages, and close more sales.

1 2 3Consistent & 
Timely Follow-Ups

AI helps you 
spend smarter

More Efficient 
Marketing



Good marketing means reaching the right people in the right places, so they see, 
remember, and respond to your message.

How Do You Build An Effective Campaign?

Why a Multi-Channel Approach Matters:

• Customers are not confined to one platform 
when they are searching for a propane provider. 
They browse websites, watch videos, scroll 
social media, and use search engines.

• According to Salesforce, it takes 6-8 touchpoints 
before a customer makes a purchase decision.

• Propane businesses that use a mix of channels 
see higher brand recall, stronger engagement, 
and better conversion rates.



Understanding Shifts in Consumer Expectations

Digital-First 
Experience

Well-Researched 
Decision-Making

Proactive and 
Personalized 

Service

Ultimate 
Reliability & 

Flexibility



Digital Tactics
A well-rounded marketing strategy should include a mix of 

complementary channels



Email marketing is a cost-effective way for propane businesses to convert prospects 
and strengthen customer relationships.

Email Marketing to Prospects

• Low-cost lead generation

• Builds trust & awareness

• Improves targeting & 
personalization – where is 
propane country?

• Supports lead nurturing by 
creating first party data

Email Marketing Matters

Email Marketing to Existing 
Customers

• Drives repeat sales

• Strengthens customer loyalty

• Improves the customer 
experience with reliable service

• Increases engagement at 
minimal cost



Display ads keep your company top of mind, ensuring potential customers see your 
services even when they’re not actively searching, helping drive conversions over time.

Power of Display Advertising

Geofencing Connected TVSearch Targeting Social Media



Retargeting

Retargeting Ads Keep 
Your Brand Top-of-Mind

USER VISITS SITE
LEAVES SITE

ADS ON
OTHER SITES

Precision Targeting 
for Maximum Impact

Track Engagement 
Beyond Clicks



Video content is one of the most effective ways to capture attention, showcase 
propane benefits, and drive engagement across digital platforms.

Rise of Video Engagement in Digital Marketing

• Consumers absorb video content 
60,000x faster than text

• More engaging than static ads for 
promoting all facets of your propane 
business

• Reaches customers across multiple 
platforms, from social media to email

• Tells a more compelling story about 
your brand

People are 52% more likely to 
share video content than any 
other type of content.
Hubspot, 2024



View-through conversions show how ad impressions influence customers, even if they 
don’t click immediately, by driving later conversions through other channels.

Recognizing Your Audience

Recalls your ad while 
scrolling socials, talking 
with friends, searching 

Google, etc.

Lands on 
your site

Converts on 
your site

Sees display ad, 
clicks

Sees display ad, 
does NOT click

Lands on 
your site

Converts on 
your site

= Direct Conversion

View Through
Conversion

=



Audio and Visual 
Platforms

Music streaming and 
image-sharing platforms

Emerging Platforms That Drive Engagement
New digital platforms empower propane companies to connect with local 

customers through highly targeted, behavior-based advertising

Local Advertising Tools

Neighborhood social networks 
and navigation apps

Connected TV

Smart TVs, streaming devices, 
and gaming consoles



Understanding & Targeting Your Audience
Using AI-driven analytics, propane companies can pinpoint high-value local customers, 
such as large families with high seasonal usage, and deliver personalized promotions 

that boost engagement and conversions.

How to Find Your Ideal Audience

• First-Party Data

• Demographics & Interests

• AI & Predictive Analytics

• Lookalike Audiences



AI-powered lead management tools enable propane companies to capture, organize, and 
track potential customers, ensuring prompt follow-up with the most promising prospects

Smart Lead Organization

CRM integration can store, track, 
and prioritize leads for easy 

follow-up

AI Chatbots & Call Tracking

Chatbots engage visitors 24/7, 
while AI analyzes and categorizes 

calls to identify quality leads.

Tracking & Managing Leads Efficiently

AI-Powered Lead Scoring 

AI ranks leads based on interest and 
likelihood to buy, so sales teams 
focus on the best opportunities.



More About Chatbots

56% of customers prefer messaging over calling for 
customer service.

62% would rather use a chatbot than wait for a human 
agent.

Chatbots deliver responses 3x faster on average, improving 
efficiency and keeps the customer engaged on your website.

87% of consumers rate chatbot interactions as neutral or 
positive, reflecting widespread acceptance and satisfaction.

Messaging is the new customer service norm



Lead Tracking & Management Process:

Lead Captured
(Website, Calls, 

Chatbot)

Lead Scored 
by AI

 (Qualify & 
Prioritize)

Automated 
Follow-Up

(Emails, Texts, 
Ads)

Sales Follow-Up 
& Conversion 
to Customer

Feed the data back



Correct lead attribution ensures businesses 
know which marketing efforts drive 

conversions, allowing for smarter budget 
allocation and higher ROI.

By tracking every touchpoint, AI and 
automation help prioritize high-quality 
leads, align sales and marketing, and 

maximize growth

ROI: The Key to Smarter Marketing & Higher 
Conversions



When prospects need dependable heating or backup power, automated lead nurturing 
ensures your propane service stays top-of-mind by delivering timely, targeted messages 

that convert them into loyal customers.

Nurturing Leads Through Automation

Stay Top of Mind
Many leads aren’t ready to buy immediately, but consistent 
follow-ups increase the chances they’ll choose you.

AI-Powered Drip Campaigns
Automation delivers the right message at the right time 
through targeted emails, texts, and ads.

Personalized Engagement
AI tailors content based on customer behavior, like sending 
offers to those interested in a propane fireplace.



When customers need dependable service, automating online reviews saves time, boosts your reputation, 
and sets your propane company apart from competitors.

Establishing Credibility with Reviews 

More Reviews = More Customers

90% of consumers read online 
reviews before buying, and 

businesses with more positive 
reviews rank higher and attract 

more leads.

Boosts SEO & Visibility

Actively managing reviews boosts 
local search rankings, increasing 

visibility and making it easier for new 
customers to find your business.

Faster Response, Stronger 
Reputation

AI detects feedback early and helps 
businesses respond quickly, 

improving prospect attitudes.

Automation to Increase Reviews

Software tools can send automatic 
review requests via email and text, 

ensuring consistent feedback 
collection.



AI and Automation in Action



Case Study
How AI helps you understand your marketing effectiveness

Summary:

B. Lewis, a potential customer, called Tri-Valley 

Propane to inquire about the delivery and pricing of 

400 gallons of propane. He mentioned his location 

in Tumor Valleys, southeast of Peter and Bedrock in 

Tumersville, and confirmed that he owns a 1,000-

gallon underground tank. The representative, Mary, 

confirmed the current price at $1.85 per gallon. 

Because Bill was still comparing options and 

couldn’t decide that day, he asked her to call back 

next week to place an order.

Summary:

Preston inquired about propane service for his new 

property in Shadow Ridge. He asked specific questions 

about propane deliveries, the delivery process, and 

possible contract details. The representative quoted a 

base price of $1.90 per gallon plus any applicable fees. 

Preston is still deciding. Next steps: The representative 

scheduled a follow-up call for next Tuesday to confirm 

his decision.



Case Study

152 Times pricing was discussed 130 Calls needed follow up

57 Appointments booked37 Missed calls 

Just in the month of June



AI and automation aren’t just the future, they’re essential for better marketing, 
smarter sales, and faster growth today.

Takeaways

1. Targeting the Right Audience is Imperative

2. Lead Management & Nurturing Drives More Customers

3. Review Management Protects Your Reputation

4. Data-Driven Campaigns Deliver Better Results

5. AI & Marketing Automation are the Keys to Understanding & Improving your ROI



Questions



Jason Erwin
National Sales Representative

jerwin@warmthoughts.com
817-422-2212

Ashley Campbell
Northeast and Mid-Atlantic

Sales Representative
   

acampbell@warmthoughts.com
978-758-6538 



We remind audience members to rate the 
session on the app you have previously 
downloaded. If you don't have the app, you 
may download it here. Find the session you 
are attending in the schedule feature, and 
click on the upper right “Rate” corner.

We appreciate certainly appreciate your time 
and rating of each session you attend!

Please take a moment to 
rate this session online
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